About the products:

A leading global nutrition company, XanGo, LLC is a recognized category creator and the
first company to market a premium mangosteen beverage, XanGo™ Juice, to consumers
worldwide. XanGo™ Juice harnesses the nutritional attributes of the whole mangosteen fruit
through a proprietary puree formula. It is the only mangosteen beverage that delivers the full
nutritional benefits of the whole mangosteen fruit — rind, pulp and seeds.

XanGo has expanded its roster of premium, functional products to include:
e Glimpse™ Intuitive Skin Care in November 2008

e 3SIXTY5™ whole food nutrition multi-vitamin in May 2008

e XALO" juice with aloe to European markets in the fall of 2007

About the company:

In 2002 privately owned XanGo started with 14 employees in the United States and today
operates in more than 20 countries and territories with approximately 700 employees.
XanGo’s corporate headquarters are at its 30-acre campus in Lehi, Utah, supported by 28
global distribution facilities. One million distributors participate in XanGo's global network,
which includes operations in the United States, Mexico, Canada, Malaysia, Germany,
Australia, Japan and other international markets.

Mission:

XanGo is intent on continuing to lead the market as a worldwide leader in nutrition and
wellness-based products. Supported by the success of the direct sales model, XanGo is one
of the world’s fastest growing companies and has set high goals for its corporate growth and
charitable work.

Founders:

Gary Hollister, Founder/ Chairman Emeritus
Aaron Garrity, Founder/Chairman of the Board
Kent Wood, Founder/President

Joe Morton, Founder/Board Member

Gordon Morton, Founder/Board Member
Bryan Davis, Founder/Board Member

Top Executives:

* Robert Conlee, CEO
e Craig Hale, President



XanGo Goodness:

This worldwide cause-related movement mobilizes XanGo’s global resources to better the lives
of others through philanthropic action. XanGo corporate partners, distributors, employees and
consumers participate by giving their time and money to sustainable efforts that serve and
support children, families and communities. XanGo partners with respected and effective
charities from North America to Australia to Asia to South America and everywhere in-between
to fully support global humanitarian needs.

In Canada, XanGo is the title sponsor of the Children’s Wish Foundation
Wishmaker Parade. The 2008 XanGo Wishmaker Parade took place in over .
100 Canadian communities during October and raised $1.46 million for the [Qh }ﬁke
Foundation. The Parade is part of a national fundraising effort to provide 5
children living with high-risk, life threatening diseases the opportunity to

realize their most heart-felt wish.

For more information:
To learn more about XanGo and its products, go to www.xango.ca or contact:

Carrie Kormos Stephen Murdoch
OEB Enterprise OEB Enterprise
0O: 416-456-5606 0O: 289-241-3997

carrieckormos@oebenterprise.com smurdoch@oebenterprise.com
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